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Ping

Identity.

Use Cases

User registration: streamline
onboarding by only asking for
the information you need

Access management: use real-
time risk assessments to reduce
login friction

Account recovery: unlock
accounts with confidence

Profile management: build
robust customer profiles to
enable consistent, multichannel
experiences

User support: connect user
journeys from online chatbots
through to the contact center

Take Your Next Step

The Ping Advantage

Ping takes a different approach

to integrating security into digital
experiences. We enable the
convergence of identity capabilities
through the no-code orchestration
of best-of-breed services, from fraud
checks and identity verification

to multi-factor authentication and
consent management..

We empower you to design, test
and deploy low-friction digital
experiences that make security
visible only when absolutely
necessary—helping to lower
abandonment rates and boost
revenue, while protecting both your
business and your customers from
the risk of fraud.

Why Ping?

¢ Rapid, no-code identity
orchestration with drag-
and-drop visual flows

Easy integration of Ping and
third-party services with no
vendor lock-in

* Low-friction customer
journeys with coherent
identity management from
end to end

e Consistent handling of
customer consent and data
privacy across applications

« Convergent technologies
create pervasive security
while minimizing friction

If you’re ready to talk about how

PingOne for Customers could help your

Scan the QR code for a demo

of PingOne for Customers

Or visit our website to learn more
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organization find the right balance between

security and UX, reach out to us at

sales@pingidentity.com
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